










Época Negócios 
 
 
INVENTION 
TECHNOLOGY AND PRODUCTS THAT WILL CHANGE THE WORLD 
 
HE DESIGNS THE HOUSE OF THE FUTURE 
 
Italian Stefano Marzano, Head of Design at Philips, dedicates himself to creating 
intelligent environments which reproduce the simplicity of the houses of our 
grandparents. Without equipment thrown into all the corners. 
 
By Marcelo Coppola 
Photos by Paulo Varella 
 
Out of the Philips laboratories came inventions such as the CD, the DVD and the 
cassette tape, part of a lot more technology which occupied space on our shelves and 
transformed our lives. Despite the innovations it has launched during its 117 years, the 
Dutch corporation no longer wishes to be seen only as a creator of new electronics. 
Philips plans to dedicate itself more and more to the construction of intelligent 
environments in which the equipment will be available in a more subtle manner, 
harmoniously united with the important objects of our day-to-day lives, such as sofas, 
tables and chairs. The man leading this endeavour is designer Stefano Marzano, 
Creative Director at Philips. The house of the future, in his vision, will be more similar 
to those of the past than those of the present – apart from all the technology built in to it. 
Environments that are simple and warm, without a mess thrown into every corner. 
 
It was Marzano, a friendly, 57 year-old Italian who mixes his conversation with guffaws 
of laughter, who over the last few years has helped redesign Philips’ profile in the 
technology market. Today, the company dedicates a good part of its efforts to creating 
futuristic environments. One example illustrates this transformation. While Apple holds 
an annual event to announce creations such as the iPod and the iPhone, for three years 
Philips has promoted a travelling exhibition which has already visited the major cities of 
the world – including New York, London, Paris, Amsterdam and Hong Kong. In it, the 
way the home of the future will look is sketched out. The ‘Simplicity Event’ recently 
came through São Paulo. In one of the spaces, an artificial sun inlaid in a wall 
reproduces the rhythm of natural light with the aim of regulating the body clocks of 
residents. In another, children can paint the walls with electronic pens, creating 
drawings which are later imbued with movement and sound. “Our idea is to humanize 
technology,” says Marzano. Make it increase people’s well-being.” 
 
HUMANIZED HOSPITALS 
 
If the creation of intelligent environments inside residences is still at the toddler stage – 
it will take a few years before the majority of the products displayed in São Paulo are 
launched commercially – the medical area is already providing profit for the Dutch 
company. More than 50 American hospitals are equipped with a system developed by 
Marzano’s team which helps to calm down those children who undergo computerized 
tomography exams. They choose the designs which are projected onto the walls of the 
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waiting room and the music which they listen to while they are being examined (see 
box). 
 
According to Philips, its invention has reduced the number of children using sedatives 
during these procedures by 25%, which has made the practice much more attractive. 
 
The creation of intelligent environments gains importance within Philips in proportion 
to the increase of the conviction that “technology has become a commodity, accessible 
to companies in every field,” in Marzano’s words. “We are focused less on the product 
and more on the entire space, in the relationship of the people with the environment,” he 
says. 
 
SPACE FOR DESIGN 
 
CEO of Philips Design, an independent company which provides services for all sectors 
of the company, as well as to companies such as Nike, Ford and Renault, Marzano 
heads 550 employees, based in cities across the United States, Europe and Asia. This is 
the largest corporate design centre in the world. Its teams include historians, social 
scientists, anthropologists and professionals from other areas, all dedicated to 
discovering the socio-cultural tendencies which the company can take advantage of.  
 
After September 11, for example, they recognized the desire of consumers to interact in 
a more intense way with family and friends. An insight which resulted in the creation of 
equipment such as ‘In Touch’, an electronic message board hung on the wall, in which 
the people living in the house write messages. The content can be sent by Internet. 
 
The battalion under Marzano’s command should help Philips free itself of the stigma 
that has accompanied it over the last few decades: the creator of technology which 
provides profit for its competitors. This is the case of the cassette tape, which was 
successfully exploited by companies such as Sony. “The other companies better 
understood the consumer, and knew how to take advantage of our creations,” says 
Marzano. This was the reason for one of the losses suffered by Philips in the 1980s. The 
turnaround came in 1990, when Jan Timmer took control of the company and started the 
restructuring process which resulted in the extinction of 26 of the 30 existing divisions. 
Upon being named CEO in 2001, Gerard Kleisterlee has continued with the 
transformation of the company and cut half the number of employees. Business areas 
which up until that time had been important, such as the production of microprocessors, 
were sold. And design started to occupy more and more space in the company. 
 
It is still too early to know if the new direction chosen by Philips is the right one. There 
are positive indicators. The company today stands 42nd in the ranking of global brands 
set by the Interbrands consultancy, being valued at US7.7 billion, an increase of 57% 
compared to 2001. And, last year, it was considered by Business Week to be the 38th 
most innovative company in the world. 
 
[Box] 
MARZANO’S CREATIONS – Products developed by the Italian designer’s team. 
 
Stress-free exams 
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An environment created by Stefano Marzano’s team helps to calm children who 
undergo computerized tomography exams. The little patients choose the designs which 
are to be shown on the walls and the soundtrack which will accompany the medical 
exam. The rounded corners of the room and the equipment contribute to making the 
children feel calmer. To prepare themselves, they can play in a next-door room, with a 
pretend scanner, leaving them much calmer for the magnetic resonance exam. 
 
An artificial sun in the home 
A lamp developed by the Dutch company reproduces the cycle of the sun across the 
course of a day. The aim of the technology is to regulate the body clocks of the 
residents and, with this, improve their mood. The poor functioning of this body clock 
can cause drowsiness, fatigue and depression. The artificial sun is due to arrive on the 
market in the next five years. 
 
A wall for the children 
The walls of the home in the future as conceived of by Philips to act as a virtual screen 
for children. An electronic paintbrush allows them to paint pictures on any wall which 
disappear with the use of a special eraser. If they want they can add movement and 
sound to their drawings. 
 
 
 
 




