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Where have the advance designs gone

All Philips’ designers contribute to
advance design

Philips desian is the kind of company that ag-
gressively creates advance designs and lays
them open to the public It makes approx|
mately 250 prototypes a year, one quarter of
which are advance models

Clive van Heerden, senior director of
Philips Design, explains how advance pro)
ects waork at the company “Philips Design
sedas ‘innavatian design’ as an activity that
all members of the organization engage In
There 1s no in-house team dedicated to cre
ating advance desian exclusively, and a lot of
attention has been paid to using the design
research projects as a mechanism for widen
Ing designers’ experience. All our projects to-
day are in the Horizon category,”

Although a mare detalled explanatian
of "Horizon™ can be found n an interview of
Stefano Marzano in AXIS vol 133, it indicates
three categories of design at Philips. Horizon
1 15 praoduct development next steps in the
Philips business; Horizon 2 is the proposal
of praducts and lifestyles three to five years
in the future, Harizon 3 creates valuable ap-
tions for the future in 15 10 20 years. For ex
ample, an event called Next Simplicity that
Philips has been holding in various places
around the warld since 2005 15 in the Hori
zon 2 categary, It was with Next Simplicity
that Philips began classifying projects along
the Horizon tirmeline, and used the event (In-
tended as a way to communicate the direc
tion Philips ought to 1ake) as an cpportunity
ta have all designers become involved in
advance design The purpase and develop
ment methodology of each Honzon catego
ty was outlined in an inhouse memao ttled
‘Breathing life into delicate ideas” distributed

in 2007 Although 1t's only been a few years
since the Introduction of these categories, it
seems the idea has permeated thoroughly
inta the designers daily activities

From initial product development to
15 years in the future

When | heard that the members of the Probe
project (Honizon 3 category) were also con
ducting Honizon 1 and 2 at the same time,
| found 11 hard to believe However, van
Heerden disagreed.

"Projects that take a long-term perspec
tive such as Honizon 3 also have an indirect
effect an current activities, and dresses and
tattoa research using the emaotional sensor
we unveiled are playing a large raole |n the
development of products in the field of med-
icine. Moreover, by discussing matters on a
dally basis, various intersections with busi
ness come into view New projects are often
vom from the knowledge and questions we
get from other Horizons "

The fact it is a Ipose framework and a
single designer doesn’'t belong to one team
only Is one reason why designers can mave
50 freely between Horizans 1 ta 3. However,
in today's rapidly changing society does it re-
ally make sense to create a model far a tme
15 years in the future? Are there not limits to
seeing the future while at the same time be-
Irg involved in immediate product develop-
ment for the present?

We aren’t planning the future, we're de-
signers wha have to be open to any possibke
development,” van Heerden explained “The
difference between present and future pro)
ects |s not just a matter of manths and years.
It 1s the difference between having a realis-
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tic research theme for which actual solutions
are possible and having room for various ab-
stract yet deep interpretations.”
Nevertheless, a huge leap I1s necessary
between Horizons 2 and 3. At Philips Design,
Horizon 3 |s positioned as “viable options.”
How to cannect (deas to business Involves a
lot of trial and error work an the part of varl
aus companies, and the intention to |eave
roam far varjous passibilities and develop
ment without being cramped by existing
framewarks is the idea behind Harizon 3.

Becoming a motivating
force through models

Fractal, 3 work In the Horizon 3 category, 15
based on "the fusion of eleciranics and the
body, a theme that has been researched for
many years by van Heerden's Prabe Team
One of their projects glves thought to “living
jEwelry " Usually, one notices the sparkling of
gems caused by the reflection of light from
an external source, but Fractal has an inter-
nal sensar thal respands to the body mave
ment of the wearer, and releases light as if it
were a living organism

Another project Is Mind Spheres, which
belongs to the Hotlzon 2 category. It is a
health device that provides stimulation suit
ed to the user in accordance with the way
she moves a sphere In the palm of her hand
ldea Engine, the inhouse team that made this
madel, was farmed with the intent of think-
ing about the future from the perspectives
of saciology, technology, and new business,
and ailms to plan and develop concepts that
lead ta new business ventures with stock-
holders and financiers

By setting up the Horizon categories,
Philips Design has not only tuilt a mecha-
nism through which all its designers partici-
pate in advance design In some farm or oth-
ef, 1t has also created a means via Horizon 3
through which the designers creativity and
ideas will not remain buried While Horizon
3 probably does not produce many madels,
Its Intention In disclosing the proposals both
inside and outside the company IS 1o Inspire
discussion and become a mativating force
behind the campany as a whole. (Text by
Kyoka Nakajima) @




